CERTIFICATION

FOLLOWING IS A LIST OF ALI, ABC TELEVISION NETWORK PROGRAMS
DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER WHICH WERE
SCHEDULED FOR BROADCAST DURING THE SECOND QUARTER OF 2001. THIS
CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5
MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND
12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS.

IF THE NETWORK RESCHEDULED CHILDREN'S PROGRAMS (FOR EXAMPLE,
A5 A RESULT OF LIVE SPORTS PROGRAMS), THE MODIFIED SCHEDULE WOULD
HAVE COMPLIED WITH THE CHILDREN'S TELEVISION ACT COMMERCIAL
LIMITS. SIMILARLY, IF THE NETWORK SCHEDULED A HALF-HOUR
CHILDREN'S PROGRAM CONTAINING 5.5 COMMERCIAL MINUTES IN A CLOCK
HOUR WITH A NON-CHILDREN'S PROGRAM, THE NUMBER OF NETWORK
COMMERCIAL MINUTES IN THE CHILDREN'S PROGRAM WOULD HAVE BEEN

DECREASED TO COMPLY WITH THE COMMERCIAL LIMITS.

Children’s Weekend Programs (series, through 04/14/01)

1. Program: Sabrina, The Animated Series
Duration: Half-hour (Saturdays, 8:00-8:30 AM NYT)

Number of Network Commercial Minutes: 5:00

2. Program: Disney’s The Weekenders
Duration: Half-hour (Saturdays, 8:30-9:00 aM NYT)

Number of Network Commercial Minutes: 5:30
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Disney’s Recess

Half Hour (Saturdays, 9:00-9:30 AM NYT)

Network Commercial Minutes: 5:00

Disney’s Recess

Half-hour {(Saturdays, 9:30-10:00 AM NYT)

Network Commercial Minutes: 5:30

Disney’s Lloyd in Space

Half-hour (Saturdays, 10:00-10:30 AM NYT)

Network Commercial Minutes: 5:00

Disney/Pixar’s Buzz Lightyear of Star Command

Half-hour (Saturdays, 10:30-11:00 AM NYT)

Network Commercial Minutes: 5:30

Disney’s Teacher’s Pet

Half-hour (Saturday, 11:00-11:30 AM NYT)

Network Commercial Minutes: 5:30

Disney’s Doug

Half-hour (Saturday, 11:30 AM-12:00 PM NYT)

Network Commercial Minutes: 5:00

The New Adventures of Winnie the Pooh

Half-hour (Saturday, 12:00 PM-12:30 PM NYT)

Network Commercial Minutes: 5:30
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10. Program: Disney’s House of Mouse
Duration: Half-hour {Saturday, 12:30 PM-1:00 PM NYT}

Number of Network Commercial Minutes: 5:00

Children’s Weekend Programs (series, effective 04/21/01)

1. Program: Sabrina, The Animated Series
Duration: Half-hour (Saturdays, 8:00-8:30 AM NYT)

Number of Network Commercial Minutes: 5:00

2. Program: Disney’s The Weekenders
Duration: Half-hour (Saturdays, 8:30-9:00 AM NYT)

Number of Network Commercial Minutes: 5:30

3. Program: Disney’s Recess
Duration: Half Hour (Saturdays, 9:00-9:30 AM NYT)

Number of Network Commercial Minutes: 5:00

4, Program: Disney’s Recess
Duration: Half-hour {Saturdays, 9:30-10:00 AM NYT)

Number of Network Commercial Minutes: 5:30

5. Program: Disney’s Lloyd in Space

Duration: Half-hour (Saturdays, 10:00-10:30 AM NYT)

Number of Network Commercial Minutes: 5:00



10.

Program: Disney’s Teacher’s Pet
Duration: Half-hour (Saturdays, 10:30-11:00 AM NYT)

Number of Network Commercial Minutes: 5:30

Program: Disney/Pixar’s Buzz Lightyear of Star Command

Duration: Half-hour (Saturday, 11:00-11:30 AM NYT)

Number of Network Commercial Minutes: 5:30

Program: Disney’s Doug
Duration: Half-hour (Saturday, 11:30 AM-12:00 PM NYT)

Number of Network Commercial Minutes: 5:00

Program: The New Adventures of Winnie the Pooch
Duration: Half-hour (Saturday, 12:00 PM-12:30 PM NYT)

Number of Network Commercial Minutes: 5:30

Program: Disney’s House of Mouse
Duration: Half-hour (Saturday, 12:30 PM-1:00 PM NYT)

Number of Network Commercial Minutes: 5:00




Children’s Specials (Weekends)

1. Program: ABC Kids Matinee: "Disney’s House of Mouse
Marathon”
Duration: One and a half hours (6:30-8:00 AM NYT)
(One—time—only%Saturday, April 7, 2001)
(Repeat feed in ET, CT & MT —Saturday April 14, 2001)
Number of Network Commercial Limits: 11:00
(3:30 commercial minutes ©:30-7:00 AM; 4:00 commercial
minutes 7:00-7:30 AM; and 3:30 commercial minutes
7:30-8:00 AaM)
Opportunity for Local Commercial Matter: 4:30°
(1:30 commercial minutes 6:30-7:00 AM; 1:30 commercial

minutes 7:00-7:30 AM; and 1:30 commercial minutes

7:30-8:00 AM)

Children’s Weekday Programs

NONE

Affiliate Relations

Date: July 2, 2001

! Format allows 1:34 station breaks, of which 1:30 ONLY for each maybe used for local commercial matter,
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